Anand Vihar College For Women, Bhopal

Institution integrates crosscutting issues relevant to Professional Ethics, Gender, Human
Values, Environment and Sustainability into the Curriculum

Index

S.No Related Document
1 Environment

2 Gender

3 Human Values

4 Professional Ethics




Department of Higher Education, Govt, of M, P,
Under Graduate Semester wise Syllabus
As recommended by Central Board of Studies and Approved by HE the
Governor or M, P,
With effeet from : 2018-19

Class : BABASC/B.ComaBLSe, (Home Science) B3y, (Mat ) BCA
Year : N l_
Subject : Foundation Course

Paper Title : Paper U1 Environmental Studies

Max. Marks: 2505 CC -

Unit I Study of Environment and Feology

(a) Definition and importance,
(b) Public participation and public awareness.
(¢) Ecology  Introduction

(d) Ecosystem  Concepts, components. structure & function. energy flow. faod. chain. food
web, ecological pyramids and types.

Unit I1 Environmental Pollution and Population

(@) Air. water. noise. heat and nuclear pollution - definition. causes, elicet and prevention of
pollution.

(b) Ponulation growth, disparities between countries.

{c) Population explosion. family welfare programme,

(d) Environment and human health.

(e) Cleanliness and disposal of domesuce waste.

Unit 111 Natural resources, Problems and Conservation

(a) Water resources
(b) Forest resources
(c) Land resources
(d) Food resources
(e) Lnrergy resources

Unit 1V Bio-diversity and its Protection

(a) Introduction-Cenetic. specics and ceosystem diversity. '

(b) Value of bio-diversity- Consumable use: Productive use. Social. Moralund Aesthetic
values. o .

(¢) India as a nation of mega bio-diversity centre. hio-diversity at national and local levels,

(d) Threats 10 bio-diversity  Loss ol habitat. poaching of wildlife. man and wildlite
conflicts,
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Max. Marks : 75
Min. Marks : 27

Objectives : Upon completion of the course, the student-teacher will be able to :

1

2

(98]

=

=

Understand the concept, significance, scope ard terminologies, objectives and
programmes of environmental education.

Develop awareness about the various types of pollution, ecological imbalances

and life and contributions of environmental activities.

Interpret the environmental legislatioﬁs in conservation and protection of the
environment. |
Understand the roie of governmental and non-governmental agencies in

erv ironmental education.

Apply the methods of teaching and evaluation in environmental education.

CONTENT

Unit 1 : Introduction to Environmmental Education

1.1 Environmental Education — Corcept , Importance and Scope

1.2

1.3 Basic Concepts in Environmental Education

Objectives and Principles of Environmental Education.

1.3.} Ecology
1.3.2 Eco-System

1.3.3 Ecological Balance

1.24 Food Chain
1.5.5 Polluton and Poliutants

1.3.6 Natural Resources

1.3.7 Green House Effect
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Group B : Core Course ________

BARKATULLAH UNIVERSITY, BHOPAL
Syllabus & Course Structure

BACHELOR OF EDUCATION (B.Ed.)

B.Ed. Course Scheme of Examination - Semester

Schenie .

Semester — IY

Course/Paper

CC 1 : Gender, School & Society

e W oo
4. Optional course : {Any one of

the subject mentioned below)

a. Value Education

E. fealth and Physical

d. Guidance and Counseling in

School

e. Environmental Education

{ Action Research

SPC 3 Understanding the Self |

Note: Assignments & Tasks for Courses G
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Class BA B Se /B Com./B.Sc. [Home Science] /BCASB A (MpL. )1 Year
Subject Foundation Course (3TN QIEOEH)

Paper |

Title of Paper firs21 v afiv '”Tl' l-'Ivl.'-'-' (Hindi Languape & Moral Valucs)
Compulsory / Optional Compuaisory

Max. Marks : FYE (Hindl Lo guage = 25) + [Moral Values 05) + CCE 05 = 35

SRR = 35

Paruculars J/ firaeo

Unit-i

sl

1, TR Gl (SRR - Aeuee N

2 gw Bl s (efdan) - sRTEwre wd
3. A1 W SR s{[_l@mr__[:g.ifl_%@

Unitll | e e |
1 W A = (PUE) — REEE

' 2w o Al (B - E Bepase gee
5 || bl e, U.uﬁl "'l"l"d"h'ﬂ LER = I ﬂfﬁFﬁ_ﬂ

i

1 'H":!I { gt (Few) - wml 1Qagrre

2 oS \4- ad 2 (Faa) - < wdoeel) ampwT
3. 8 edd & 79 — el Tl

| -t fir
|
|

AL ool s, S, T TR A e e
unitiv. Ry 'rrr'fr" ' i |
1R (R - e S E
D T RS Q) (de) — YAl RiE FEsY (Ui O e e
i IR

5. dewy (Awitem) o s NV R
Uity | AR se '
v by s alven e aftewe () - @9 l
2 arm ) wgdl () - WRER truiﬁﬁ' \

| o st s 3w i (9ra) - € wURA i
! 4 ol Ha sra (s HJIH' L A | :

St

d?m 1S &7 <=7 -afaeT A
@‘w a».rrl (f?'l/’ ,.-( | e

oY
1) el 15
e A R




Department of Higher Education Govt, Of M.p.
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Clase ! B.A /B.Sc./B.Com./B.5¢. (Hame science)/BCA/B A (Mpt Il Year
Subject : foundation Course (HILIR leratch )

Paper : !

Title of Paper Qe aiiv Ao Hell (Hindi Language & Moral Values)
Comipulsory , Optional - Compulsory

Max Marks fafid (Hindi Language = 25) + (Moral Values 05 + CCE 05 = 35
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BARKATULLAH UNIVERSITY BHOPAL
CC 4. Optional Course:
(Any One of the Subject mentioned below)

(a) Value Education

-
-

Max. Marks : 75
Min Marks :27

Objectives: Upon completion of the course the student-teachers will be able to:
1. Understand the concept and types of values. |

2. Understand the meaning and basic-theories of axiology.

3. Getan insight into the strategies of inculcation of values among children.

" - g - -

) _ | 4. Develop awareness about the different agencies working in the sphere of value

r; 4 i education.

. ) 5. Develop skills and techniques needed to teach value education.

:\W i 6. Understand the role of the teacher in value education. ;
}
)

f CONTENT
| Unit 1: Introduction to Values

| 1.1 Values: Concept, Nature, Types and Significance

‘ ) 1.2 Classification of Values - Intrinsic Values, Instrumental Values, Moral Values,

) ; Aesthetic Values, Economic Va;lues, Social Values
‘ ) f 1.3 Contemporary Values in Indian Context
N ) ) Panchakosha Theot'y of Values ‘
1.3.2 Basic Human Values — Truth, Beanty, Goodness, Love, Peace, Non-Violence )
| 1.3.3 Contemporary Values — Scientific Temper, Intellectual Honesty, Social
Service and Protection of Environment.
Unit 2: Strategies of Incuication of Values
2.1 Sources of Value Education — Autobiography and Biography of Great People,

) Parables, Vedas, Bhagavadgita, Shlokas, Poems, Newspaper Clippings, Episodes

from Real Life, Documents etc.
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Department of HigherEducation,Govt. Of M.P

B.com Year wise syllabus as recommended by Central Board of Studies

Session/§3 2017-18 1
Class/@n B.com/d1.®f
Year/mi First/wes
 Subject/famn Management/uge=
Title of the paper/ wr9s =7 fifw Bussiness Organization and Communication/
_ ayawfie WEA yd S
Compulsory/ sifad m Optional / dfea® Compulsory/3ifard  Paper-11
[ Max Marks/oifwn o 2%
. Particulars/ fiavm
| Unit-1 Bussimess Organization: Defination, Concept,Characteristics, Objectives,

I | Significance, Components, Functions, Bussiness, ethics, Social responsibilities
| of Bussiness, Promotions of Bussiness: Meaning, Functions, Stages, of
| Promotions,Forms of Bussiness Organization: Detailed Study of Sole
Proprietorship and Partnership.

P ST o QTN ouRen, R Sq AT, S ued, @ di wnawa R
A Neu, WEWTE P WA JERalad | WEEE B g ey | ANEHIY
FrEE B WETe UETe @ile vd wEen # Rvgn aweme |

Unit-2 Company Organisation; Meaning, Defination, Formatyion of Private and
Public Company, Merits and Demerits, types of Companies Cooperative
Organosation-Need, Meaning, Significance and its Merits-Demerits. Public
Enterprises-Concept , Meaning, Characteristics, Obectives and Significance,
Multinational, Corporations. (MNC’S)-An Introducation in India.

T2 e T wTeT oY, SR U@ SeTs EA 61 e oA, e @
T | EE FUeA— MmavadA, o, Rewaw, sedw @ wEw| wRa ¥ I
| Frm-vs TRew |
Unit-3 Communication-Introducation, Defination, Nature, Objectd, Importance of
Communication to Manager, Elements of Communication, Feedback,
| Dimension and Directions of Communication, Means of Communication-
Verbal Communication SWOC Analysis.
—3 W—wﬁm.ﬁw.mﬁrm.mﬁmmmﬁ.mﬁw$m
wfgfie | st @ A 3R R, W % wem-mfs waiver wiis freawe
Unit-4 Non-Verbal Communication, Body Language, Paralanguage, Sign language,
Visual and Audioc Communication, Channel of Communication, Barriers in
Communication,Writen Business Communication- Concept, Advantages,
Disadvantages, Importance. Need amd kinds of bussiness Letters, Essentials if
an Effective Bussiness Letter.
ECOE mmw.ﬁww.wiw.mw.mmwmm.mmﬂ
sy, iy 2 et | foftr aaEi . SRS S, T e | s
e 2 AT Ud SER, e it o o R |
Unit-5 Modern forms of communication-Fax, Emails, Video Conferencing
international Communication fopr Global Bussiness, Group Bussiness, Group
Communication Network. Preparation of Bussiness survey Report,
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Department of HigherEducation,Govt. Of M.P

B.com Year wise syllabus as recommended by Central Board of Studies
| Session/+3 2017-18
Class/men B.com/d1. & &
Year/mt First/mers
Subject/fawa Management/s@es
Title of the paper/ ¥oa= @ dw Bussiness Organization and Communication/
e FeA U9 W
Compulsory/ sf@rd a1 Optional / 3Hfeam Compulsory/sfyart  Paper-II

- Max Marks/sifards 3@ 42%

' Unit-1

|

i Particulars/ fawm

Bussiness Organization: Defination, Concept,Characteristics, Objectives,
Significance, Components, Functions, Bussiness, ethics, Social responsibilities
of Bussiness, Promotions of Bussiness: Meaning, Functions, Stages, of
Promotions,Forms of Bussiness Organization: Detailed Study of Sole
Proprietorship and Partnership.

TFTE—1
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Unit-2

Company Organisation: Meaning, Defination, Formatyion of Private an
' Public Company, Merits and Demerits, types of Companies Cooperative
Organosation-Need, Meaning, Significance and its Merits-Demerits. Public
Enterprises-Concept , Meaning, Characteristics, Obectives and Significance,
Multinational, Corporations, (MNC’S)-An Introducation in India.

mﬁ\mmﬁmﬂ,uﬁwﬂmﬁﬁqﬁmﬂaﬁﬁﬂmﬁaﬂmﬁﬁmﬁmM$
T | SRS FUeA- Mravdd, ¥, Revay, Sqdva td e e 3 g
 Pa-ue aReEd |

Communication-Introducation, Defination, Nature, Objectd, Importance of
Communication to Manager, Elements of Communication, Feedback,
| Dimension and Directions of Communication, Means of Communication-
Verbal Communication SWOC Analysis.

R, ST, WO Sa, W) & (U SR @1 ARG, W 3 A
uﬁg&l@ﬂﬁmmﬁ?ﬂﬁ.Wﬁw—mﬂﬂwﬁﬁﬁT&W|

Non-Verbal Communication, Body Language, Paralanguage, Sign language,
Visual and Audio Communication, Channel of Communication, Barriers in
Communication,Writen Business Communication- Concept, Advantages,
Disadvantages, Importance. Need amd kinds of bussiness Letters, Essentials it
an Effective Bussiness Letter.

mmﬂﬁw.ﬁww.wiw.mw.mqmqﬁmm.ﬂﬁmﬂ
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Unit-5

Modern  forms  of communication-Fax, Emails, Video Conferencing
[nternational Communication fopr Global Bussiness, Group Bussiness, Group
Communication Network. Preparation of Bussiness survey Report.
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Department of HigherEducation,Govt. Of M.P

B.com Year wise syllabus as recommended by Central Board of Studies
| Session/+3 2017-18
Class/men B.com/d1. & &
Year/mt First/mers
Subject/fawa Management/s@es
Title of the paper/ ¥oa= @ dw Bussiness Organization and Communication/
e FeA U9 W
Compulsory/ sf@rd a1 Optional / 3Hfeam Compulsory/sfyart  Paper-II

- Max Marks/sifards 3@ 42%

' Unit-1

|

i Particulars/ fawm

Bussiness Organization: Defination, Concept,Characteristics, Objectives,
Significance, Components, Functions, Bussiness, ethics, Social responsibilities
of Bussiness, Promotions of Bussiness: Meaning, Functions, Stages, of
Promotions,Forms of Bussiness Organization: Detailed Study of Sole
Proprietorship and Partnership.
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Unit-2

Company Organisation: Meaning, Defination, Formatyion of Private an
' Public Company, Merits and Demerits, types of Companies Cooperative
Organosation-Need, Meaning, Significance and its Merits-Demerits. Public
Enterprises-Concept , Meaning, Characteristics, Obectives and Significance,
Multinational, Corporations, (MNC’S)-An Introducation in India.

mﬁ\mmﬁmﬂ,uﬁwﬂmﬁﬁqﬁmﬂaﬁﬁﬂmﬁaﬂmﬁﬁmﬁmM$
T | SRS FUeA- Mravdd, ¥, Revay, Sqdva td e e 3 g
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Communication-Introducation, Defination, Nature, Objectd, Importance of
Communication to Manager, Elements of Communication, Feedback,
| Dimension and Directions of Communication, Means of Communication-
Verbal Communication SWOC Analysis.

R, ST, WO Sa, W) & (U SR @1 ARG, W 3 A
uﬁg&l@ﬂﬁmmﬁ?ﬂﬁ.Wﬁw—mﬂﬂwﬁﬁﬁT&W|

Non-Verbal Communication, Body Language, Paralanguage, Sign language,
Visual and Audio Communication, Channel of Communication, Barriers in
Communication,Writen Business Communication- Concept, Advantages,
Disadvantages, Importance. Need amd kinds of bussiness Letters, Essentials it
an Effective Bussiness Letter.

mmﬂﬁw.ﬁww.wiw.mw.mqmqﬁmm.ﬂﬁmﬂ
st Wi @) awny | fafte amrafia RO S, By e | i
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Unit-5

Modern  forms  of communication-Fax, Emails, Video Conferencing
[nternational Communication fopr Global Bussiness, Group Bussiness, Group
Communication Network. Preparation of Bussiness survey Report.
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Department of higher education govt. of M.P
Under graduate year wise syllabus

As recommended by centeal board of studies and vt V4
governer of M_P.

Class - B.A/B.Com./ B.Sc./ B Sc.(Home Scince) | Year
Subject - foundation Course

Session - 2017-18

Paper-3 Enterprenuership Development

Unit 1- Enterprenuership Development — Concept and importanes
function of Enterprisar , Goal determination - Problems Challenges
and solutions.

Unit -2 Project Proposal - need and Objects —Natwre of organisation |
Production Management, Financial Management , Narketing
Management , Consumer Management .

Unit -3 Role of reeulatory lnstitutions . Role of development
Organisations ., selt employement oriented schems , Various growth
Schemes .

Unit -4 Financial Managemet for Project —Financial institution and
their role ,Capital estimation and arrangmenteost and price
determination,accounting management

Unit -5 Problem of enterprencour — Problem relating Capital, Problem
relating Registration , administration problem and how 10 overcome

from above problems .
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Pager Code : BCA-207
Paper Title: ORGANIZATIONAL BEHAVICR Mux Mk do

Unit ]

I bndamentals of OR ; Definition, Scope amd imporance of O, Relationship batwesn OB with atlar
disziplines ~Pavehology, Socivlogy, Anthropalogy and Politient soiengn, Challenges Opportiunities
for OB.. Theorwtical framework und models o OB (cognitive, behivioristio nnd soc sl vcgniiive),

Unit 1

Individual Differences qil Behavior: Foundution of Individual behuyior: I8egraphical Charneierintiog,
Ability and learning, Aniludes, Valyes and Jeb Sutisfiution. Attinmde: Importance of mtitude in an
arganization, Measuring Auitude, Companents of nttitude, Relationahip betwaen beliy o and anliude,

Impartance of Values and Ethical behavior Job watisfiactian: Cancept anil mensirement, Coneept of
Personality and Emotions. The Dig Five personulity model, Signiticant personality rai suibile w the
workplace ( personality & job It theory ), Emotions. Emotional Intelligence Devolopimg Emuotlenal
Intelligence ut the workplace. Perception: Meaning and concep of perception, Factors influendling
pereeption, Mativation: Definition & Concept, 1wories of Motivation (Maslow's Need Hierarchy &
Herzlwrg's Two Factor madel Theory). The Process Theorles (Vrocun's expectuncy Theary & Porer
Lawler mndel). Contemporary Theorles- Gquily Theory of Wark Motivation,

Lnit 111

Group Behaviour and Interpersonal Influcnce: Fowndntion of CGioup Rehmvior: The Meaning of
Giroup, Croup behavior & Group Dynamics, Tvpes of Ciroups, The Five ~Singe Model of i
Developrient, Managing Teams: Work temns b Organization, Developing Work Tenmd, Team
Flectiiveness & Team Building, Munaging Conflict and Negotiation- Conflicts in Organizntions, A
Conlemporan: perspective on intorgroup conflicl, Whnt enuses intergroup conflict, The coisen nf
dysfunctional intergroup conflic, Managing intergraup  conflict through  Resolution, Stimuluring
Constructive intergroup eonlice, Negotintions- Nigonintion tactics, Incrensing negotistion effectivenss
Assertive Behaviour- Interpersonal Orientations, Facllital ing smooth relations, Siroking.

Job stuss: Concept of Strgss, Stress model, Work Srensors, Stress oueomes, Strens: modurntons, Striow
prevention and management, Employee counscling, Types of counseling

Unit 1V .
Organization Svstem and Processes:

Communication - The imponance of communication, The wommunication process, Cammumnieming
withit. organizations, Information richness, 1ew lechnology affects cnqn_mun?ugniup. Interpersannl
communication. Multicullurnl  commuriication, Burelens 10 elTeetive communication, lmpeoving
Communization in organizations, Promoting ethical communleallons.

b i



Decision Miking - Types of decisions, A Ratonal Degision-inuking Process, Altetiiatives 1o Rationaj
Decislon making, Behaviorl influcnées on devision making, Group decivion making, Creativity i group

decision making

Leadership « Concept of Leadership, Styles of Leadership, 1:r_ni|s Approach, Coentingency .r"fal_‘llf's‘f"'
Approach, Contemporary leadership, meaning and  sipmlicance _0f ‘n:unn;:_mpnmry ielership,
Contemparary issues in leadership, Contemporery theuries of leadership, Conceptof

Transformptiona! leadership, Multiculiural leadership, Svccess stories of todny's Cilobal and Indis
lealers:

nitV

Organizational Design, Change Aud Innovotion : Designing un orgunizational structure, Division of
lubour, Delegation of authority, Departmental biases, Span of control, Dimenglons of struclure.
Organizational design models, Multinational Struciure and Design, Virua! Organ izatons,

Organizational Culwre: Menning & Definition of Organizational Culture, Creating & Suswminine
Organizational Calture. Types of Culture (Suong vs, Weak Culiure: Sof vs. Hard Colture & furma! vy,
Informal Culture), Creating Positive Organizations! Culture, Concepr of Workplace Spirituality.
Organizational behaviour across cultures, Conditions affecting inultiriational operations, Managing
Imternational Worktore, Productivity and culiural contingencies, Cross culturnl communication,

Urganizational Change: Meaning, definition & Nawre of Organizationa] Change, Types of arganiztion!
change, Porces thet aots as stimulants of change, Implementing Orzanizntionsl Clisn ae - How 1o
oversome the Resismace to Change, Approaches 15 managing Organizarional Change , Kuit Lewin's-
Throe step model, Seven Stage modul of Changs & Kotter's Eight Step plan for Implementing Change,
Leading _thc. -th;lng‘c ?rmws.. .Fneilﬁn‘l'rng; Change, Deating with lidividoal & LD Besiuinios,
Im'ﬁ{“mg:ws;m?w = .F" c|hmil'lﬂ'_'.01‘anﬂinﬁm ._Chﬂ'"% Methods of fﬁ'lF.ft:m:mil"i'ﬂ-n“Edﬁizanmmt
Eﬁﬁmﬁrﬁ;ﬁlﬁf’ m”f‘f.ﬁ-" vational Devclopmont: Caneept aid Technigues of

Text Baoks& reference hooks

Organizational Behsvious by Robins

Organizational Behaviour by Nelson & Quick

Organizations| Defiaviour by Fred Luthans

Organizational gifﬂﬂf ;wmw

Organizational Behaviour by Stephen Robing, Timash- A
Organizational Behaviour by stm. 5 Timothy Judyge, Neharika Vol
T &'pﬂim.l Emﬂﬁ&mhy Kﬂﬂ;wmw

Supplementary Reading Materinl
1= Contempasiiny Leadership Theories: Edhancing iy FR
and gywamic of lexdership by Tnge Winkier # Uadérsanding o the vamplekity, subjectivity
2 Orgerzational Performance iﬂ-ﬁjﬂﬂlﬂmﬂh}r Danis} M.Wentta -l

i

B e b




Group/&eg VI

PaperU%eus XV : BUSINESS ENVIRONMENT /z@saies ST =

Unit- I Introduction to business environment, classification of business environment.
factors affecting business, Role of environment in businmess. Strategy to chamge
environment.

EEAF TR F INTT GEaRE aEEeT 3 SO semag = e
A T AN # qarar A HEw et see § o= ==

UNIT- I1 Economic & Political Environment: Economic Policy — Old & New Economic
Policy, Industrial Policy, Role of government in Business.

mﬁmmﬁ;{éuﬁgﬂ?ﬂ = Ay Fofs 5 =EER # g & ges
UNIT- III Technological Environment: Introduction, How technology 2ifects basiness,
Technological factors affecting business, ways to adopt technolegy.

W & 0%

UNIT- 1V Culture & Business:Introduction, Role & effect of culture on business, Secizl
Responsibility of business organization.

AT vd THIEF, YaEE A TGia $ HA T TN, TTEEE W95 © TS
ELLAITre]

UNIT- V Global Business Environment: Global market, Strategies for going Globhsl
Pro’s & Con’s of Global Markets.

ST ERE  wAE HESEE Een T F Ry TR s
AN @15 vd EiE
SUGGESTED READINGSZes e

Aswathappa, K, Essentials of Business Environment, Himalava Peb, Hovse, Mombai

Dutt And Sundaram : Indian Economy, S. Chand Pub, New Delhi
* Sinha V.C., Business Environment, SBD Pub. House, Agrs




Group/HHg |
Paper/ggaas 11 COMMUNICATION SKILLS/Euwor Sierer

UNIT-1 Definition And Process Of Communication. Essentials Of Effective
Communication. Barriers to Communication. Role Of Communication In
Organizational Effectiveness

Tower @ oW ©a 'Frﬁ'\'.-r':'?-ﬂ, garasret duwer & 3feariar, dtww & ETD,
waHEyel wores  Awwr aft e

UNIT- 11 Public Speceh — Com Position, Principles, Speech Delivering Skills.
Group Discussion Do’s and Don'ts of GD's Communication in Committees, Seminars

And Conference _ )
e Avaen fogred Ud HimY Pivw, FeE ufdEdl: &= @, &= § 520

UNIT-11I Non Verbal Communication: Meaning, types and Importance. Listening:
Difference between Listening and Hearing.

sionfeess ANwor: 3 gE Uvd A, AT FAA UE o @ Gl S 3G

UNIT- 1V Drafting of Notices, Agendas, Minutes, Job Application Letters
Preparation of Curricular Vitae

JuaT B T, HAGH, Drear! Tae, daed 99 vd aEiEE

UNIT-V Business  Correspondence  Essentials Of  Effective  Business
Correspondence. Structure of Business Letter Types of Business Letter — Enquiry

Reply Orders Complaints Circular Letter

SaHG UNER, YHEYYl Sade gAER @ e, @Eands U B s,
AT ER @ JE e, e sy Rema o wd oRus)

SUGGESTED READINGS/ded Ta:

« Rao N.and Das R. P., Communication Skills, Himalaya Publishing House, Mumbai
Mehta D. & Mehta N. K. , A Handbook of Communication Skills Practices, Radha
Pub., New Delhi S

+ Sinha K.K., Business Communication, Galgotia Publishing House, New Delhi

Murphy A. & Peck Charles E. , Effective Business Communication, Tata McGraw Hill,

New Delhi
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sroup/ THE IX Electives/aasmans

Elective/a& 31/ A : Marketing/ Ry

paper XVIL: CONSUMER BEHAVIOUR/ZWHH Heaag
uNIT -1

[hoduction o Consumer Behaviour, Concept, Scope and their applications.
[nformation search Process, Evaluative Criterin and Decision Rules.

SYSET TUIER T ORET HAURT 8F e HewahT g @t gfE e Aees vd
R & B
UNIT - 11

Consumer Decision Making Process, Four views of Consumer decision rules :-
Economic man, Passive man, Emotional man, Cognitive man. Models of Consumer
Decision making, Nicosia Model.

sanEw A9 Fated A9 IUNT Hoiae wiRar Aisd Aisew R At
UNIT -- 111

Consumer Motivation, needs and goals, Positive and Negative Motivation, Dynamic
nature of Motivation, Consumer Perception, Conceptual Frame Work.

mmmmuﬁﬂﬁmﬁmmmﬂwﬁnﬁnm
THiA STHH HIAUA FTURONHS T8
UNIT =1V

Consumer attitude and change. Influence of personality and sell concept on buying
behaviour. Diffusion of Innovations, Diffusion Process, The adoption Process.

mﬂﬂﬂymﬁqﬁﬁﬂwﬁﬁﬁmnﬁﬂmﬁﬁﬁammw
TEGIOT GEGIVT GiRAT HaUReT wiar

UNIT-V

of consumer’s opinion leadership. Industrial buying

Reference group influence, profile
behaviour.

Hesh g wema ST HFE Aced HINAE HA ST
SUGGESTED READINGS/Eaef Fet:

e Schiffman L.G. , Kanuk,ll Consumer Behavior, PHI, New Delhi.
» Chunnawala : Consumer Behaviour Pub, S.Chand, New Delhi.
o Kazmiand S.Batra Satish : Consumer Behaviour Excel Books New Delhi.

B Qo sl
N s &9 2
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SYLLABUS/areers#
BBA Third Year/didtv gefta o
Group / 59 VI
Paper/ wes = X1 : ENTREPRENEURIAL DEVELOPMENT / Fuftar s

UNIT — I - Concept and Nature of Entreprencurship. Entreprencurial Trait, Types and
Significance, Role and Importance of entreprencur in economie growth,

ﬁmﬁyawnwm,mﬁqmﬁ%aimﬁm,mifmﬁmﬁ
Jalere & @aca vd ayfdran
UNIT - I - Entreprencurial Development programmes in India, History, Support,

Objectives, Stages of Performance, Entreprencurial Environment, EDP and their
valuation.

UNIT - III - Entreprencurial Behuvior and entrepreneurial Motivation, Achicvement
and Management success. Innovation and Entreprencur, Entrepreneurial Success in
Rural Areas.

;mﬁm:mmuﬁaﬂﬁwarﬁﬁm,maﬁﬂwf@dudmﬁam,ww
3gl, sufdar @ a8y #F meamr

UNKT = IV - Establishing Entrepreneur System, Search for Business ldea, Sources of
ideas, [dea Processing, Input requirement,

UNIT-V

Sources and Criteria of Financing, fixed and Working capital assessment, technical
assistance, Marketing assistance, Sickness of units and Remedial assistance,

Tafms  wiia vd #Awevs, wr ud erie P Frafeor, awefiaf wvarerar
%mmamméﬁmsﬂﬁm{amﬂﬂ '

SUGGESTED READINGS/izsf gz

* Desai Vasant : Small Scule Industrial & Enlerprcncursi:ip,
House, Mumbai

* M.B. Shukla : Entreprencurship & Small Business Management, Kitalh M
Allahabad

* Proceedings of X/XI Biennial Conference Proceedin
Development Book wel] Publishers, New Delhi

%%Q(ﬂ U7 é@(—ﬁ\\"\ 9% Mﬁ%ﬂ

_;%Tﬂ/’ REINILE

Himalaya pyb,
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ES on Entreprencurship



Department of higher education govt. of NP
Under graduate year wise syllabus

As recommended by centeal board of studies and approved by the
governer of M_P.

Class - B.A/B.Com./ B.Sc/ B Se.(Home Scince) | Year
Subject - foundation Course

Session - 2017-18

Paper-3 Enterprenuership Development

Unit 1- Enterprenuership Development - Concept and importance |
function of Enterprisar , Goal determination - Problems Challenges
and solutions.

Unit -2 Project Proposal - need and Objects —Nature of organisation |
Production Management, Financlal Management ,  Marketing
Management , Consumer Management .

Unit -3 Role of resulatory lustitutions . Role of development
Organisations , sell” employement oriented schems , Various arowth
Schemes .

Unit -4 Financial Managemet for Project —Financial institution and
their role .Cupital estimation and arangmenteost and  price
determination,accounting management

Unit -5 Problem of enterprencour - Problem relating Capital, Problem
relating Registration , administration problem and how 1o overcome
from above problems .

T ww
Qs h\&“““
s
e &w Qoadina Janat
b\'“ !:- ,ﬂ\l"“ﬂ) I&‘ - ;:,'
5";‘-—f" G e
- Yy N \HH\
94 / =X ’i

| % i.’. =

/L{‘llhf"' l'.guai 91 "*,?Q‘i" ”t ’JB\\ wl‘

{ 2 dract k)



. =

Group/SE IX  Electives/ausmmms
Elective/@@&  AJS : Marketing Rgur

PaperM¥T XVIIL: ADVERTISING MANAGEMENT AND SALES
PROMOTIONRgs vdasr vd fipa St

UNIT- 1 Definition, Objectives, Functions and classification of advertisement,
Advertising as - a component of marketing mix, Advertising us marketing
communication process, Use of marketing for stimulating primary and secondary
demand,

Rema @t ofomw, s orf od ofew, Rues e & wes & wg
fige, Rove R ufbar & wv 3 Rere, wafhe vd fidie aier @ denia
B e Rous @ gahn

UNIT- 11 Advertising Vs other forms of mass communication, Communication mix,
DAGMAR approach, Determination of target audience, building of advertising
programme — Message, Headlines, Copy, Logo, Hlustration, Appeal, Layout.

Reoe & Slereiae @ ey ®U, JTR Wi, & U o uw U s pdle, ot
eelel & Frafor, Remae oefes 3R ser—ta, gRfE, sRfel, Row Res,
e, e, e |

UNIT-111 Media Planning — Media characteristics, Media Selection, Media
Scheduling. Social and economic relevance of advertising, ethies and truth in
Advertising,

it Preflea-RRa Roway, R aga, o giee, feoa @ e
U siftfes urdfrsar, Reua @ Afrear vd TS

UNIT- 1V Sales promotion- Meaning and Importance of sales promotion, Objective
and strategies for sales promotion, Consumer oriented sales promotion, Trade oriented

Coupons, Deals, Premiums, Contest ete,

R wradfer - aref pd fpm Fada @ wg@, fww duda & ag@ew vd wpE e,
mmwmm,mm,m,m,mm.m
anf |

UNIT. v Trade oriented sales promotion- Allowance and Discount, Training of
distributors, Sules force contest and rewards.

R s figa data-ge v W, Rreret @1 ufterr, Radtae feetPrn od
T

SUGGESTED READINGS/@s Jie:

i, PHI NewDelhi,
*  Aaker Duvid, Advertising Managemen, bl .
. Ms:t:lternd:n Mohan, Advertising Management, TMH, New Delhi.

- Ml faamd
T Q"-n “ tr% w\:
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Departiment of Higher Fu ueation, Govi, of M.P

Post Graduate

led by Central Boird or e Syliabius

Al Himliri .:u; spproved by the Governor of M1,

RHEE
FITBITR B 3 ) e
e ST T
Y AuEgy ar W]ﬁrﬁ LR o BT -Hjﬂ'fﬁﬁl

HE recommeni

Class / ®Ef]

Semester / HiRey M. COM. TH, BiF

Subject / fauy :”

Title of Subject Group

vy wie &1 e ; B by e St
Paper No. | U999F sHHiE e

Compulsory / SR a1 Optional / fea® IF@d - Compulsory sfvard

- 304—Accounting for Managerial Decisions

Max. Marks 3fYHTH 3fF . a5
(Syllabus for three months)/ (1 7 & forv graas=)
Particulars/ f@avor
Unit-1 | Management Accounting : Its meaning, nature and importance. Difference -

| of Management accounting with Cost Accounting and Financial accounting

EHIE — 1 | HeUSg AWied - 3, ypia Ud Aeed, NS A, anld @@ 0
fawi a@i®T ¥ F=R |

Unit-2 | Nature and Limitations of Financial Statements: Needs and objectives of

e

financial Analysis.

TEE - 2 | facd [daui @1 Uiy Ud WP : fAwirg 3oy @) arreae Ud 9eed |

Unit-3  Fund Flow analysis and Cash Flow mml_;sis (Application of A.5.-3).
SHIE — 3 | B yalE [A¥eNy §d Ad ware fwelwor (AS.-3 &1 5 |
Unit—+ | Capital Budgeting : Nature and Characteristics of Long Terms Investment |

| Decision. Methods of Ranking Investment Proposals.

ST — 4 | QN auied « Arg@ie (ad i o1 wgi uF favean], (o gwmt af
g @ fafe |
Unit-5 Management Reporting System : Types of Reports, Responsibility =l
Accounting. i
T - 5 :mmﬁmwﬁ:nﬁﬁaﬂﬁwmﬁmé@ml i
= ,_
33
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Drepnctment of Higher Bdwention, Govt, ol AL

Post Grndumte Semestor wise Sa b
axrecamirended by Centent Bowed of Nondles uad apgpeaed by i Gavernay of AL I
wen fwn fna, vy, e
ETAHR wana o [ e aFeim NREEA
AN ST S BT IS o T W @ i i i

Class / TE1| DAL CON YR e
Semestor [ AR A |
Subjeer / fagy LA
Title ol Subject 102 Business Eaviconment/
fawy @ Wids - wmenfam gl
Paper N,/ HEUH TE i
Compulsory /3fF@arl ar Optional / dsfege afvarl Compulsory sifaap]
Max. Mirks 3feaT arm {38
Particulars / Ry
Unit-1 | Theoretical Framework of Business Enviroament - Coneept, Sgnificance and

i lature of business environment: Elements of eavironment <internal and extemal.

| Changing dimensions of business envivonment, Liberalisation, Privatisation and
Cilabalisation,
arawri® valaver o AR s« s qufeon s, e

| VY | R @ are — SRR T AT, SR iR @ e s

SRR, e vg dvdige |

Unit-3

—

I'nvironment, economie systems and business environment, Feonomic planmning

Lin India, Government policies - lndusteial policy, licensing puliey, fiseal

poliey. Monetary policy and EXIM policy,

crgremg &t sl gufaver - anffe yalaeer @ e @ e, s venfeon o
SETATY T, aRe H St R | e R - e SR ags
i, werew SNfa dAtfew AR oo amae Prate fiem) Qi \

Pulitical and Legal Environment of Business £ Monopoly and Restrictive
Practices (MRTP) Act, Forelgn Exchunge Management Act (FENA )L Constiner
Protection Act, Patent Laws.

e wr oAl ga Qenfae walaver g gd it s s
slatran (erardrd) el faem wde SR (W), SO S vl

e WH |




S faam, 7y, T
S, e @ (68 F9ec: ITaR 9eados
G0 WA AVSA §N1 SgEIiG0 a9 AY § AU B Jghiad
Department of Higher Education Govt. of MLP.

M.Com. semester wise Syllabus
As recommended by Central Board of Studies and approved by the Governor of M.P.

Max. Marks / Ifoa &9 - 35

Class /T : M.Com. / TASFA

Semester / THTER | o

Title ol Subject Group / fawa w58 @1 finiw B

Paper no.&e Title/ss 55 &. v s 2| 1 -201- Corporate Legal Framework

i RiRe 9=

Compulsory / 3@ a1 Optional / Giede .| Compulsory/ SF¥ard

Particular / &30

Unit- 1 | 1The Companies Act, 1936 (Relevant Provisions) @ Definition. nipes of companies.
T@iE—1 | Memorandum of association. Articles of association. Prospectus. Share capital

‘ and Membership. Meetings and Resolutions, Company Management. Manazcrial

[ [temuneration. W inding up and dissolution of companies:

et R safE (1956) (T WEEF) @ O, SR & Se e
wrar form, gnde sieaE, ufeawe 3 ‘f:":l g gl 99G U4 SEE, 55
y9d, Yau#Id UiRAA®, S @1 RN @ e

Unit-2 | The Negotiable Instruments Act, 18812 Definition. Types of Negotiable Instruments.

gHIE — 2 | Newotiation Holder and holder in due course. Payvment in due course: Endorsement and

. Crossing of cheque: Presentation of ncgotiable instruments.
Wy fdw sifgs, 1881 — U, W T @ PR Wer GRS

R RS, JslR e 0§ W@eE W@ e, wen el S

YR T |
 Unit-3 | MRTP Act 1969 : Monopolistic trade pmcliccs:._i{cs_lriai\;.; trade pravtices: Uniaie
1 e ——

| IHE — 3 I:.Ee practices.
uaIRIER SfadareTe AR AER JHFEA 1968 - TpTENTT SR S

iR N JEER, S an e |

16



. e R

famT, a1y gy
W, weman o o8 Wiy
: : K :HTTT'? UTdamn
i d’r:; SRR o @0 i wor wy & LT &I arifes
tPartment of Higher §; dueation Govt, of M. P.
M.Com semest

ol - : er wise Syllabus
s recommended by Central Boarg of Studies and approved by the Governor of M.P.

Max. Marks / aferses 3P a5

lnss / wiE
Class 7 mem tM.Com, /oty
Semesier / e 3 E
Title o Subject Group / fiws e a7 winge : ’— =
i |
Paper 0.8 Title/ww 1 W vinke | IV« 204- Functional Management
e

Compulsory / arffeard . i

Compulsory/ aifyart ,

Particular / faavor

Unit - 1 | Fiiiincial Management : Concept, Nature and Objectives, Functions of Financial .
| Manager. Financial Planning - Nature. Need and influencing factors. Characteristics of a
| sound linancial plan,
fasiia w&er : sEuron yafy v s ﬁ"ﬁ'—ﬁ‘ﬂﬁ%*ﬁﬂﬁ faedty fame —
| ST Y WG B aTel Hed, wive faiia g & e

Unit-2 ! L .lmtnlimtiun : Concept and Theories, Over and Under Capitalization, Capital eru-.lurc
e

Balanced Capital Structure, Trading on Equity. Leverage: Financial and Operating leverage.

YIRS o fifaw Righ, alﬁﬁhamiﬁharwguﬁmﬂgﬁiﬁqfﬂ
|1mrn W W @R, afa (sav) | f&ﬁﬁuw#ﬁmﬂaﬂmﬂzﬁmvr(mmh

Unit-3 I \I.u kming M.mngenmnr Cuncc.pt Nature and Scope of matketing, Functions of
| mark eting management, Marketing mix, Advertising Management: Meaning Objectives. i
| lunctions and scope. Media of advertising. Selecting an advertising media Essential of a I
- tood advertising copy, Meaning of Sales Promotion. Importance. limitations and Methods !
Lol sales promotion. = I
'mmﬁm’aéﬁmmaﬁammm S o A, RoR waer @ e, R A
ST Hae — SRvy, @ 3iY &1, Fawvr o wimem, @ faengs mem @ s WA, die
lra.,rm ity @ s, ﬁwmiﬁﬂa"rdm Are, W 3 ﬁ‘rruqaﬁ—n' ol Rt |

Pk
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Seafe famr, Ay, arEd
TAHM, DENS S ol WY AFHAR TGHPH
HT aRAgE WU g i e AH @ Iouurd &N AT
Department of Higher Education Govt. of M.P.

M.Com. semester wise Syllabus
As recommended by Central Board of Studies and approved by the Governor of M.P
Max. Marks / Sf&6cs 3d - 35

Class /@& : M.Com. /YRS,
Semesier [ JHHRE Sl
Title of Subject Group / fawn W @1 s B
Bl . 11 - 202 —Organizational Behaviour _]
Paper no.& Title/s¥ o= &. T3 i : HioT® AdeiN '
|
' sory [ sifFam il e =
Compulsory / 3T | Compulsory/ sifaw
Particular / fawor

[ Unit-1 | i]rgnniuliun : Concepl. Types and ﬂignilicnlnﬁé: Organization Goal and its
determinants. Organization Behaviour : Concept. Nature and Significance,
Organizational Behaviour models.

| FTE ¢ AT, YR 9 e, SUeeis ond W SWe HuiE | §IeeE
ER ¢ AT, T iR e, WeHeE 2dER Hias |

|
1_ r ) 3 . - TPy _- — - - oy r -
Unit- 2 | Personality : Concept, Theories. Determinants and importance. Perception :

C oncept. Process and Theories. Learning : Concept. Components, aflecting

factors and theories.

anfaes - auRuT A Rigia, Feive vd e | giedi @ sEuRen S
fafiy=y Rorerer | s © STEERON, T, WA @R Ao 6O R e |

| Unit - 3 Maotivation : Meaning. types and important elements, Theories of' Motivation,

| Attitudes and Values : Concept. factors. significance and Theories

| PR © el HER, SN FEET bR @ RS e | e I SEER
t araenvoy, Hed, Hee aiY A= R |

Unit - 4 | Interpersonal Behaviour @ Nature. Transactional Analysis, Concept of Group.

[ heories of group formation, Group cohesivencss, Power and Authority.
| sicérafide @asR : wahy, e ATe, WHE H SR W e @
fasm, 99F w9e wian 3 Afaer |

I8



Department of Higher Education, Govi. of M.P.
Post Graduate Semester wise Syllabus
as recammended by Central Boavd of Stadies awil approved by the Governor of A IS
= fhen R, ag wE
FIAHIN Sl 9 o WiRe Jgan e
BENT AT HUSH BT SNRE Gl N 9 @ vsuu g SR

Class / 91 SALCOMS B, ®IR
Semester / TR S 11!
Subject / fawg 20
Title of subjeet Group :303—Entreprencurship Skill Development
Rz e @1 des . gufiar shve Rew
Paper No. ( 5349 AT e
Compulsory / df¥art a1 Optional / 5w sfvad Compulsory Sifard
Max. Marks 3ife@as ai@ : 35

(Syllabus for three months)/ (19 #1g & forg yrgus+)

Particulars/ fdawor

Unit-=1 Entreprencur; Definition, emergence of Entreprencurial class: Theories of

' Entrepreneurship. Socio-economic Environment and Entrepreneur.
‘s_'-f%—_{ IEA — e, SOM O @1 Sea, SO @ [aar, SIS — Sl IRe @
| SeA |

'~ Unit-2 Promotion of a venture: Opportunity analysis. External Environmental forces,

| cconomic. Social. Technological and Competitive factors, Establishment of a new unit.
| TaTR— 2 | WA (ST) @ [ Yade - oW [ATCINU, amd GOraNey Wi, St
wnm,aﬁaﬁqﬁmmm.waﬁ@@aﬁmmt

Unit-3 | Entreprencurial Behaviour: Innovation and Entrepreneurship, Entreprencurial

Behaviour, Social Responsibility.
SFIE- 3 | Vel AaER . OTER U4 Sl STl AaeR, e Seealie |

Unit-+ Entreprencurial Development Programme: Entreprencurial Development

Programme relevance and achievements, role of Government in organising such

programmes.
THIE— 4 | SAMAT G GHH - STmal [AETN FHwT B ARAET (4 S, 9
FTHEH B aruTeE H WeR T |

Sy

Unit-5 | Entrepreneurship and Industrial Development: Planning and growth of indusiral
cetivities through industrial Policy of the Government, Role of Industrial Estates. Role
of Central and State level Promotional Services.

SR 5 | U 1 Pt (4 e, SETS GREE 31 qEel S U9 o Wil
yieTed |

| RS NS e .




Department of Higher Edueation, Govt, of M
PPost Gradunte Semester wise Syllabus
s vecmmmended by Centeal Board of Stodies amd approved by the Governor of ML
e fhen R, Au e
EaTeR PEnl @ ford WRER FER IaaEH
#d STIE UEE g UG e A " @ TeaaE g IgRted

Class / @Il - AL COMJ T BT

Semester / I 2

Subject / [ LA

Title of Subject . 101—Management Concepis/
fawa w Witw . ydEY @) AGERVIY

Paper No. / 9¥IR HHIS =
Compulsory afyard a1 Optional / dofeus afqad  © Compulsory yfard
Max. Murks A0 a®d : 35

Particulars / fdazor

Unit-l | Introduetion: Concept of Management. Scapan_d Nature of !\-Ianngeiﬁan
‘ Approaches 10 Management, Huran Relation. Behavioural and System approach.
QR — WE @ SIEEROT, £ U9 uas &yl Ja @ giedl, A
| aTaETRE vd HOel gieder |

Unit-2 | Planning: Concept of Planning, Objectives and components of Plannmg. Nature
; and Process of Planning. determination of Objectives. Management by objectives.
| Management by Exception, Concepts. Nature and Process of decision-making. Theories ol
| decision-making.
| Frdror — o @ s, e @ 99sd Ud e, v @ Sei O
]m Sraly @1 Pt St Ffea way, svae FAfta we | FAvies @ s@Eren
it;mgfﬁ wg ufthay, v @& Rigid |

Unit-3 | Ovganization : Concepl. objectives and element of organization, process and
| principles of organization. Organization Structure and Charts. Span of
| Management. Delegation of Authority. Centralization and Decentralization.
| QTS : T @) YUY, SEed E A €IS @ ihm W@ Rg, §Te S
!rm’mﬂ, gt @1 Tavar SR H HRIY SRR [ e |

Unit-4 ] Direetion : Concept. Nature, Scope. Principles and Techniques ot Direction.
! Communication : concept, Process. Channel and Media ol Communication,
i Barriers 10 effective communication, Building ¢fleetive communication systei.
| Forderm : PR @ SrEuRe, gafel, &, FEvE @ Rgie ol o |
EWW}:M.W|WW}$WE&H@#@. RIS
I"milqvliﬁlmﬁ, Tl R TEf @ FEer




Laronp/EEHE VI
Paper/Ngags X1l : ORGANISATIONAL BEHAVIOUR/He=TeHE AL

Unit- Coneept  of Organisational Behaviour, Contributing Disciplines 1o
organisational Behaviour; Background/Historical perspective and Framework of OB.

WIS STAEIT @ AU, NGRS WA &1 SRS deerd, HIsAs
sraEy O g ufiter v ww)

Unit- 11 Individual Behaviour- Perception- Perceptual selectivity, Perceptual
organisation, Social Perception and Impression management, Attitudes and Values

SRR SRR - GIRV, OO aaaTeidal, SaHeeTeHS o FFEfS
gTeull Ud WeTa wawel, gl Ud 9 |

Unit- 111 Leadership- Concept and Theories  of leadership. Qualities of a good
leader. Group Dynamics- Group Formation, Nature of groups, Reasons for joining
Groups, Functions of group within organisation,

Age- smeEren vd age @ R, s dar @ T, TE Inaeiterar, JeE T,
suEt o wfy, weE # ofder AN & B, Foew F oo TE D T

Unit- 1V Stress Management- Meaning, Cause, Effect and Coping Strategies for

Stress,
e yaTe- 3 @Ry gd dae # Jaza ot Torehifera

Unit-V International Dimensions of Organisational  Behaviour;  Equal
Employment Opportunities.

ﬁmmwm%ﬁﬁ@mm,mﬂmm;
SUGGESTED READINGSrgef arer:

«  Robbins S.P., Organisational behaviour, Tth ed,, New Delhi, PHI, 1996
«  Singh Dalip, Emotional intelligence at Work, Response Books, Sage Publications, Delhi, 2001
«  Huse, F E and Cunnings, T G , Organisation Development and Chunge, 3rd ed. , New York,

West, 1985
o Shekehnran Uma, Oraganisational Behaviour, Text & Cases, New Delhi THM, 1989,

@%}KJ 2 32 %g__'__ M P:::L
e e

ﬁlql.fﬁ_/fmxf
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SYLLABUS furcess
BBA First Year /dt&tp. wersr ad

Group / g 1
Paper Wes 9% 1 PRINCIPLES OF MANAGEMENT wauaty Riygia

UNIT = 1 Definition and Meaning of Management, Functions and Responsibilities of
Management. principles of Management. School & Thoughts of Management,

uatd o aRemw pd ared, ueywe @ e vd o, waue & Rigen, vdgs &
Rarum @ [@E)

UNIT = 11 Planning: Process, types and Significance, Planning vs Forecasting,
Objective, strategies and Policies, MBO. Decision making: Process & Significance.

Pales « visn, per vd wew, Feoe amee gEigee, 3w, weife wd
A, sRedl g wewe, ool uftsm va Fa

UNIT =111 Organizing : Nature and Purpose of organizing, Importance and process
of Organising. Departmentation. Organisational structures: types and relevance. Line
and Stafl relationship.

W -yl U9 3edew, wWoew off wirw wd wew, femfmew, deeates @,
TR pd uoifsar, ¥ ud W A9y

UNIT = IV Direction : Principles & Techniques, Motivation : Types & Significance,
Maslow's Need Hierchy, Theory X & Y of Motivation. Leadership: Styles and
lmportance,

Pdve : Rrgea vd oo, afinhon : e wd wEw, Al @ anaeudar
¥EE, R 0 vd @ Rigre, 39w 0 Al vl swa

UNIT-V  Controlling : The system and process of controlling, Control techniques.
Co-ordination: Meaning, Principles and importance. External and Internal Co-
ordination.

s ufsr vd uoneht, oo aoElts, Tweama e R vd #Ea, anafs
U3 T AHGTA |
SUGGESTED READINGS/Heef Trer:

. Koontz D and Welhrich : Management, International Student Edition, Tokyo 1980,
. R.D. Agrawal: Organisation & Management MC Graw Hill, New Dethi 1982,
. Newman and Warran: The Process of Management: Concepts, Behaviour and

Practices, PHL
. S. M. Shukla: Principles of Management, Sahitya Bhawan, Agra (UP)
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nT-111  Employee :

(NIT ployees benefits Programme, Incentives, fringe benefits — nature and

impor‘aﬂcc.
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UNIT I\: age Board and Laws, Working of different Institution related to reward
gstem - Wage board, pay commissions,
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INIT-V
Employee Welfare Act.
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Wage and Salary Administration Act - Minimum Wages, Salary and
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| Contracts. Special Contracts- Bailment, Pled ge and Agency.
f—%mg—g | ST T, 3T T B IR KRR T 37 - P, PRl @ o
Unit -3 mgotiable Instrument Act, 1881- Definition, Features, Promissory note, Bill
of Exchange and Cheques, Holder and Holder in Due Course. Crossing of
I Cheque, Types of Crossing, Dishonour and Discharge of Negotiable
| Instruments.
¥II3-3 | i e o sTesan 18815 Feerey, T o faf Tao,
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Consumer Protection Act [98¢- Main Provisions. ‘onsumer Disputes,

' Consumer Disputes.Redres.sal Agencies. MRTP Act.— Meaning, Scope,
| Importence and Main Provisions
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Unit-3 | Foreiyn Exchangs Management Act 2000 (FEMA) - Objectives and M

| Provisions, Introduction to Intellectual Property Right Act- Copyright, Patent
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Department of HigherEducation,Govt. Of M.P

B.com Year wise syllabus as recommended by Central Board of Studics

Session /W3 701810 .

Class /&80 B.Com /@, @
Year/ T second /R
Subject /fiwa Management Group /%dd W5

Title of the paper /¥EU= @I NILEH

Compulsory /3@ ar Optional / dwfea® Compulsory /¥fard  Paper—= I

i
Max. Marks / 3f&as 3@ 42 %

Particulars / fdaRoT

tions and Principles of

T

Unit-1 | Management-Meaning, Nature and Importance, Func
Management, Management V/s Administration.

Development of Managerial Thought, Contribution by Taylor and Fayol
Management by Exceptions and Management by objectives social responsibility

of management.

SIS —1 -39, @t 1 Aed, 99 @ P (4 Rigid, Y A T qa@ A
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T SEREI | R
Umit-2 | Planning — Meaning- Naturc & Importance, Elements, types, Process of
Planning, Barriers to Effective Planning,. Forecasting- Need & Techniques.
Decision Making, Concept and Process, Coordination.
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Unit-3 | Organizing: Meaning, Importance  and Principles, Span of Management,
tion, Staffing: Nature &

tion, forms of Organiza

Centralization and Decentraliza
Selection & Training, Performance |

Scope of Staffing, Manpower Planning,

Appraisal, Delegation of Authority.
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Unit-4 | Motivation: Concept, Importance Characteristics, Classification of motives -

Theories of Motivation. Leadership - Concept and Leadership styles, Leadership

Theories.
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Direction- Concept, Nature, Importance Process and Methods.

Controlling - Concept, Nature, Importance, Process of controlling, Control

Technique
STTE_5 | IR — SRV, B, e, S v wafe
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SYLLABUS /atcRIgE I
BBA First Year /4t d . versr aef
Group/ Jag |
Paper M X 1 PRINCIPLES OF MANAGEMENT uderar o

UNIT -1 Definition and Meaning of Management, Functions and Responsibilities of
M‘anagemem. principlles of l\lnpugcnmnt. School & Thoughts of Management,
uaaaa%uﬁwm@asfef, VIS & i pd Vderer & g, uaer o)

%mmm@deagtvm

UNIT - 11 Planning: Process, types and Significance, Planning vs Forecasting,
Objective, strategies and Policies, MBO. Decision making: Process & Significance.

%m:m,m@dm,%ﬁaamw@m,zqéw,zmﬁ%w
SR, Seeerdt grr waere, ferofr uftsen wa waay

UNIT - 111 Organizing : Nature and Purpose of organizing. Importance and process
of Organising. Departmentation. Organisational structures: types and relevance. Line
and Staff relationship.

UNIT-IV  Direction : Principles & Techniques, Motivation : Types & Significance,
Maslow's Need Hierchy, Theory X & Y of Motivation, Leadership: Styles and
Importance.

%%sm:ﬁ?@mudam,aﬁﬁwn:mwaam,maﬁsﬂmm
FeEa, fon o pd , dd@ - deh wd waw

UNIT-V Controlling : The system and process of controlling, Control techniques.
Co-ordination: Meaning, Principles und importance. External and Internal Co-

ordination.
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SUGGESTED READINGS/Eeaf gier:

. Koontz I) and Wellrich : Management, Internationa) Student Edition, Tokyo 1980.
. R.D. Agrawal; Organisation & Management MC Graw Hill, New Dethi 1982.
. Newman apd Warran: The Process of Management: Concepts, Behaviour and

Practices, P11,
» S. M. Shukla: Principles of Management, Sahitya Bhawan, Agra (UP)
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Group 1X  Electives

Elective C: HRM
Paper XVl : Human Resources Development/ \iaa watsr Fehiar

UNIT -1 “HRI‘) = Roals, Concepts and importance, HRD Climate and Practices in
India, HRD Functions ang Strategics

Wmmmmﬁmﬁmw3mmuémmﬁmmm
AR UG AR AT et Ry st v ooy

UNIT - “, . Manpower Planning Training and Development, Assessment of Training
need, Training Effectiveness, designing and Administrating Training, Feedback.

m?ﬁmmmwmmwmmaﬁmﬁtﬁmﬁw
Wemmmmu&wemwﬁgﬁ

UNIT-TII Performance Appraisal - Concept, Need and Mecthods, Differentiate
between Performance Appraisal and Potential Appraisal, career Planning and
Management,

%WEHH,WWHMQWUéWﬁWEHWWWﬁH
W WS 19 yaee

UNIT-1V  HR System - Designing and Administration, HRD for workers, HRD
approaches for coping with organisation change, HRD in Indian organisation, Objective
and Functions of HRD professionals.

AT FEUA U FIGAT Wq@mwaqmﬁmmmm
REdd ¥ A W F WU A9 gavE fem & 39em g et & aee
T e A gad SRt & 3Rew vd

UNIT -V HR report, Audit and research, Quality of Work Life, TQM, HRD
strategies, [IRD in Organisation, Human Resource Information System,

AT FAUS Jiaded YO v MY Sfide TR IO SFYUA FHT IO FaU
AG gE faderg Efdal gea # AT G0H fQEE Aa 89U Qe A
HAUA FIAAT Forrels

SUGGESTED READINGS/es aier:

Rao, TV Alternative approaches & Strategies of HRD, Rawat.Pub, Jaipur
Pareek, U. Managing ‘I'ransitions, The HRD Response. TataMegraw Hill, New Delhi

°

[ ]

® Rao, TV Recent Experiences in HRD, TMH, New Delhi,
[ ]

Bedi: Padmawat A, Talent Management, Zenith Pub, New Delhi )
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FREADING AND REFLECTING ON TEXTS
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g civironment for reading - reading clubs, class libraries
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A RRATULLAN NIVERSITY, BHOPAT,

CC s
2. Education in India- Status, Problems and Tssues

Man. Marka - 75
Min. Marka : 27

Objectives

To develop per Pron of the role and functions of a teacher as envisagesd
0 the NPE 1986 and 10 familianize the Student Teacher with the different
Profecis and schemes at Secondary level in M p

To develop an understanding of the brief historical hackground of Indian
Education with special reference to Secondary Education

To develop an understanding of the objectives and scope of Secondary FEducation

To develop an awareness of the professional ethics.

CONTENT

UNIT 1: Concept of Education -

Indian and Western. Aims of Education; Functions of Education
Education as an instrument of Social Control, Social Change,
Preservation of Cultral Heritage and Values.

School and the society, Culture and Education, School as a Socual System

Agencies of Education - Informal, Formal and Non-formal .

UNIT 2: Salient Features of Ancient Indian Education -

Vedic, Buddhist, Islamic
Tradition in Education.
Major landmarks of British System of Education in Colonial Indha particularly

From the viewpoint of Aims, Structure, Curricula and Methols of Education.

Efforts towards evolving a national system of Education.

Page 12 of 116
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Unit .3.
t-3: Secondary Education

General Ajms and Objectives of Secondary Education and Structurc.,
Education during Post Independence Period. Constitutional provisions for
education, Secondary Education commission 1952-53, Education Commission
1964-66, New Education Policy 1986 with Programme of Action 1992,
® Different streams of Secondary Education 1) C.B.S.E. 2) I.C.S.E. and 3)
KSEEB with respect to curriculum.4) Examination System etc.,
® Secondary School Teacher—Qualifications, Competences, Job Profile,
Professional Code of Ethical conduct.
* Role of Secondary school teacher in Emerging India.
Unit - 4: Teacher Education and Secondary School Curriculum
¢ Status, Aims and Objectives of Teacher Education in India.
® Role and Responsibilities of NCTE NCERT, DSERT, CTE, IASE
® Professional organisation in the field of Teacher education
® Rastriya Madhyamika Shikshana Abiyana (RMSA), NCF-2005
* Programmes for enhancing efficiency and productivity of school teachers- In-
service training — orientation and content enrichment programmes.
Assignments: (Any two of the following.)
® Prepare and execute a plan for making at least two children and one
adult literate from the community.

® Plan and organize a field trip/excursion to a nearby area of educational

important and submit a report.

¢ Visit to block or district and divisional educational offices and study their
educational management pattern and submit the report. |

® Prepare one project for institutional planning.

® Ciritically Study the working of the one of the parent teacher association
in any two secondary schools.

® A critical survey of co-curricular activities in secondary schools.
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